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| About the Salary Guide 

About the Salary SurveyAbout the Salary SurveyAbout the Salary SurveyAbout the Salary Survey    

Each year RWR Group run a salary survey of all candidates that are 

interview in our agencies across the Retailworld and RWR Executive 

brands. 

 

Running from March to May 2014, responses were collected in Victoria, 

New South Wales, South Australia, Queensland, Australian Capital 

Territory and Western Australia.  

 

In excess of 500 surveys were completed. This information was then 

crossed checked with the salaries of all roles that were listed within RWR 

Group in the past twelve months (3,156). Senior Account Managers across 

the group also submitted their thoughts based on their professional 

knowledge of the industry in their region. 

 

Understanding the SurveyUnderstanding the SurveyUnderstanding the SurveyUnderstanding the Survey    

To provide the information we collected in a usable format for each 

position, we have indicated the salary range for each level surveyed. The 

range indicates the typical average salary bracket, which is being paid in 

the marketplace for each position and level within that position.  

In order to give an average bracket each salary range does not represent 

the highest and lowest salaries for each group. In cases where outliers may 

be present this would produce unrealistic and misleading ranges. In order 

to deal with large deviations from the range and provide realistic figures 

for each level, we have used the average range typical to the category.  

 

Important Points 
 

• The figures shown exclude 

superannuation at the rate 

of 9.5% 
 

• In the case of salary 

packages, where a car or car 

allowance is included 

(mainly Head Office and 

Senior Store Manager roles), 

we have not included the 

value of the car or allowance 

in the salary figure in the 

Guide. 
 

• Performance based bonuses 

are generally on offer for all 

levels of management and 

are excluded from these 

packages. 
 

• As a general trend the more 

senior the position, the 

higher the deviation in the 

salary range.  
 

 

About RetailworldAbout RetailworldAbout RetailworldAbout Retailworld    

RWR was founded by retailers, for retailers, with the sole focus of delivering recruitment solutions to the retail industry.  

 

With offices across Australia, New Zealand and the UK we have the services to recruit across all functional disciplines within our 

chosen markets – including shop front, support office and executive level roles.  

 

We have the know how to comprehend the needs of your business, and the experience to connect you to the people you need. 

A unique business method provides a robust assessment process and after-care service. We collaborate with clients, developing 

valuable partnerships built on trust, integrity and dedication. 

 

More InformationMore InformationMore InformationMore Information    

If you’d like further information, or specific advice on salary expectations for your brand our experienced Account Managers can 

provide individual feedback. Contact details are available on the last page of this document or can be found at 

www.rwr.net.au/contact-us   
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Store Manager (000’s) Assistant Store Manager (000’s)  

<$1mill $45 - $48 <$1mill $40 - $42   

$1 - $3 mil $45 - $50 $1 - $3 mil $41 - $45   

$3 - $5 mil $48 - $55 $3 - $5 mil $45 - $55 Sales Assistant (000’s) 

$5 - $10 mil $55 - $70 $5 - $10 mil $45 - $55 General $38 - $43 

$10 - $20 mil $70 - $110 $10 - $20 mil $48 - $60 Luxury $45 - $50 

$20 + mil $80 - $130 $20 + mil $60 - $80   

Luxury $50 - $70 Luxury $48 - $60   

 

 

 

 

 

 

 

 

 

 

  

 

 

 

  

 

 

 

 

 

 

 

 

| Victoria 

The past 12 months have seen continued growth in the 

Victorian retail sector. With shopping centre developments 

and international retailers targeting main regions there has 

been a huge influence on the local economy through 

increased customer spend. 
 

The market for retail candidates is changing as high profile 

brands are proving to be extremely attractive to skilled and 

experienced job seekers. For top global businesses brand 

alone is often drawing in talent who are open to salary 

negotiations in order to be part of the latest trends. In 

response to this, many brands are looking to retain their 

team through revision of salaries and benefits.  
 

The local market has also seen growth in the FMCG market 

as store networks continue to grow in number and 

organizational change is pushing for more high performing 

managers. The luxury industry continues to be lucrative 

with higher salaries attracting applicants who aren’t 

prioritising career progression. 
 

With this in mind there is still a significant candidate 

shortage as demand outstrips supply, with a particular 

shortage of Store Managers in the lower salary range. On 

top of this, it’s not uncommon for contenders to demand 

higher salaries and have expectations for work-life balance 

and an attractive commission structure. 
 

With consumer expectations around the shopping 

experience continuing to expand, retailers are putting 

priority on finding new employees with specific 

personalities that fit within their culture. Putting such a 

strong focus on this aspect is leading many hiring 

managers to head into recruitment cautiously with longer 

interview processes. Given this trend is across the board, 

applicants that tick the boxes for one retailer will often be 

sort after by others as well, leading to continued fierce 

competition between employers. 
 

Those with strong employment brands, transparent 

interview procedures and open communication are 

occasionally managing to engage candidates in the process 

slightly longer.   

  

Executive: 

There has been a spike in the demand for Visual 

Merchandisers across the state. We have also noticed 

more junior roles opening in merchandise analysis and 

allocations as business grow their teams.  
 

Senior candidates are showing more openness to moving 

interstate, particularly to Melbourne from regional areas 

or interstate to Sydney.  

  

 

Bonus Payments 

Do you receive an annual bonus payment? 

31 – 38 hrs 39 – 45 hrs 46+ hrs 

33% 
54% 

Store Manager  

Product Allowance 
Do you receive a Product Allowance? 

Yes 

37% 

No 

63% 

Allowance based on retail 

value. 21% on trade value 
79% 

$500 - $1200 Average value 

38% 
Paid quarterly, 25% paid yearly,  

25% paid monthly, 12% paid bi-

yearly 

Store Manager  

Bonus Incentive 
Is your bonus based on personal results, 

team results or both? 

81% Store Manager’s receive 

product discounts  

33% Store Manager’s receive 

commission  

13% 

14%

17%

14%

46%

9%

<$1,000

$1,001- $3,999

$4,000 - $5,999

$6,000 - $9,999

$10,000 +

Store Manager - Average Annual Bonus

Store Managers: 
              Av. hours worked per week                                 
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Store Manager (000’s) Assistant Store Manager (000’s) 

<$1mill $43 - $50 <$1mill $38 - $42   

$1 - $3 mil $48 - $55 $1 - $3 mil $43 - $50 Sales Assistant (000’s) 

$3 - $5 mil $50 - $58 $3 - $5 mil $43 - $50 General $38 - $40 

$5 - $10 mil $55 - $60 $5 - $10 mil $48 - $53 Luxury $45 - $50 

$10 - $20 mil $80 - $120 $10 - $20 mil $48 - $60   

$20 + mil $91 - $130 $20 + mil $55 - $80   

Luxury $55 - $65 Luxury $48 - $60   

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

| New South Wales 

With the past year seeing several large international 

retailers open and with plenty of speculation around more 

due to launch, the New South Wales market continues to 

develop. Ranked by the EIU as the fifth most expensive city 

to live on earth, Sydney’s occupancy rates of rental 

properties continues to soar and impact the local economy 

along with job seeker behavior.  
 

Given the high living cost, NSW candidates are set on 

looking for stability and competitive salaries. The impeding 

candidate shortage of 2012/2013 continues to be in full 

force with Northern areas hit the hardest. Many employers 

are now making a conscious effort to look at candidates 

from other sectors. There has also been more 

consideration around attraction strategies from 

international sources, particularly the United Kingdom, 

South Africa and New Zealand.  Retailworld is seeing many 

successful transitions across countries within the RWR 

Group. 
 

With the focus on established brands as their employer of 

choice, there has been a shift in attitude and ‘title 

perception’ at a senior level as multi-site managers have 

started to consider single site opportunities as the large 

format sector progresses. Others in operations at a 

regional, state and national level are holding tight in their 

positions which is causing talent pipelines to fall short of 

demand. 
 

Some in the fashion sector are also beginning to suffer due 

to the large variation in pay brackets across store 

management positions with some falling close to award 

rates. This is also seen with ASM roles as younger team 

members push smaller turnover stores to have lower 

salaries. This is hitting the boutique market in particular as 

competition from larger retail groups with multiple brands 

are offering progression sideways or into head office 

positions. While attracted to the idea of new global 

brands, applicants are not halting their process to hang out 

for recruitment to begin. 
 

Retailers securing the best talent are those that are 

actively promoting their employment brand. The ability to 

act quickly, sell the benefits and prove stability and career 

progression prospects are essential to coming out on top. 

Open and constant communication in regards to interview 

timeframes is also key to engaging potential staff.  
 

Executive 

The executive market is buoyant with Sydney often 

considered the location of choice to set up national 

support office functions. As has been the case for the last 

year, high demand for merchandise planners continues 

and we’re seeing more clients open to sponsorship to 

bring international talent into the market.  

 

Bonus Payments 

Do you receive an annual bonus payment? 

27%

30%

16%

16%

11%

<$1,000

$1,001- $3,999

$4,000 - $5,999

$6,000 - $9,999

$10,000 +

Store Manager - Average Annual Bonus

Store Managers: 
              Av. hours worked per week                                 

 

31 – 38 hrs 39 – 45 hrs 46+ hrs 

35% 
51% 

14% 

Store Manager  

Product Allowance 
Do you receive a Product Allowance? 

Yes 

29% 

No 

71% 

Allowance based on retail 

value. 8% on trade value 
92% 

$750 - $1500 Average 

 value 

39% 
Paid quarterly, 31% paid bi-

yearly, 15% paid yearly, 15% 

paid monthly  

Store Manager  

Bonus Incentive 
Is your bonus based on personal results, 

team results or both? 

90% Store Manager’s receive 

product discounts  

18% Store Manager’s receive 

commission  
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Store Manager (000’s) Assistant Store Manager (000’s)  

<$1mill $38 - $45 <$1mill $36 - $41   

$1 - $3 mil $41 - $50 $1 - $3 mil $38 - $45 Sales Assistant (000’s) 

$3 - $5 mil $45 - $55 $3 - $5 mil $38 - $45   

$5 - $10 mil $48 - $58 $5 - $10 mil $45 - $50 General $38 - $45 

$10 - $20 mil $65 - $80 $10 - $20 mil $45 - $50   

$20 + mil $71 - $100 $20 + mil $48 - $55   

        

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

| Queensland 

The Brisbane market has been buoyant due to the large 

and exciting expansion of Westfield Indooroopilly and the 

entry of several international brands into the CBD. 
 

With confidence high in QLD, retailers are planning ahead 

and most sectors are looking to secure talent early to set 

themselves up for future growth plans. This contributes to 

the decline in active fashion applicants as more vacancies 

open in newly created positions. The jewellery category is 

slowing slightly in this respect while menswear is sitting at 

the other end of the scale with above average growth in 

newly created roles.  
 

Global brands are proving to be attractive and high quality 

candidates are requesting specifically to be presented to 

them. While job security, career progression, salary and a 

supportive environment continue to be the most 

important factors for job seekers, they are also becoming 

more selective with the retail brand more than ever. 
 

The gap between large format salaries and specialty 

retailers appears to be widening with boutique brands 

tending to be more inflexible with base pay offering. Being 

able to pull from a large database of candidates is often 

key to RWR and our client’s success as  
 

Having access to a large database of passive candidates is 

invaluable in finding talent to take on hard-to-fill roles. Not 

only does is assist in filling areas that are ‘less attractive,’ 

such as Northern Queensland, it also allows for wider 

reach when looking for a specific culture fit  for individual 

businesses, 
 

Gold Coast 

Retailworld has opened an office in the Gold Coast to 

service the excess of quality candidates exploring their 

employment options due to a slow start to the year in the 

employment market. The forthcoming big name retailer 

into Robina Town Centre has activated the local area and 

it’s predicated to have further rapid change as Pacific Fair 

is transformed into what is said to be the largest shopping 

centre in Australia. This development is rumored to be 

creating an additional 1,500 retail roles.     
 

Executive 

In preparation for expansion plans support office functions 

are growing in QLD to build foundations to offer backing 

for future plans.  

 

Bonus Payments 

Do you receive an annual bonus payment? 

44%

21%

12%

17%

6%

<$1,000

$1,001- $3,999

$4,000 - $5,999

$6,000 - $9,999

$10,000 +

Store Manager - Average Annual Bonus

Store Managers: 
              Av. hours worked per week                                 

 

31 – 38 hrs 39 – 45 hrs 46+ hrs 

25% 
61% 

Store Manager  

Product Allowance 
Do you receive a Product Allowance? 

Yes 

32% 

No 

68% 

Allowance based on retail 

value. 29% on trade value 71% 

$300 - $1000 Average value 

45% 
Paid quarterly, 30% bi-yearly, 

13% paid yearly, 12% paid 

monthly  

Store Manager  

Bonus Incentive 
Is your bonus based on personal results, 

team results or both? 

81% Store Manager’s receive 

product discounts  

14% Store Manager’s receive 

commission  

14% 
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Store Manager (000’s) Assistant Store Manager (000’s) 

<$1mill $41 - $48 <$1mill $38 - $40   

$1 - $3 mil $45 - $50 $1 - $3 mil $38 - $45 Sales Assistant (000’s) 

$3 - $5 mil $45 - $51 $3 - $5 mil $38 - $45   

$5 - $10 mil $48 - $58 $5 - $10 mil $43 - $50 General $38 - $40 

$10 - $20 mil $65 - $75 $10 - $20 mil $45 - $53   

$20 + mil $70 - $85 $20 + mil $48 - $55   

     

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

| South Australia 

Named as one of Lonely Planets top 10 cities to visit in 

2013, and regularly achieving an excellent ranking as one 

of the most affordable cities in Australia, Adelaide is 

showing positive signs. 

Despite the difficult retail environment a number of 

developments are continuing with a mix of new and 

existing shopping centre projects underway. The 

completion of Rundle Place has attracted first time 

retailers to the region such as Apple and Swatch. Rundle 

Mall is in final stages with renovations due to be 

completed in October which is proving to be a relief for 

businesses that have traded throughout the three year 

process. 

 

Finding quality candidates with the management 

experience required can be a struggle as location, brand 

preference and work/life balance play a role in applicant’s 

interest for retail jobs. As with most states, job seekers are 

looking for global brands that have upcoming growth 

prospects or potential to move with the business to other 

cities; the large format sector is also ticking these boxes as 

new brands plan to open soon in SA. An increase in some 

local store networks has already led to Cluster Manager 

roles becoming available.  

 

Over the past year, more than ever, candidates are willing 

to consider a lower salary if they can see potential. This 

trend can also be seen with top talent as they tend to 

select roles in the right region with the right culture fit and 

career progression opportunities rather than the one 

paying the highest.  

 

Brands that are securing the best retailers in the market 

are those with efficient processes. With many hiring 

managers based in other states, initial phone and Skype 

interviews is successfully filling in the time between 

interest and the first face-to-face meeting. With a focus on 

culture fit openness to background and previous sector 

experience is also pulling in good managers that fit with 

the store’s dynamics.  

 

Bonus Payments 

Do you receive an annual bonus payment? 

Store Managers: 
              Av. hours worked per week                                 

 

31 – 38 hrs 39 – 45 hrs 46+ hrs 

18% 
61% 

21% 

Store Manager  

Product Allowance 
Do you receive a Product Allowance? 

Yes 

39% 

No 

61% 

Allowance based on retail 

value. 14% on trade value 86% 

$200 - $750 Average value 

45% 
Paid quarterly, 39% bi-yearly, 

quarterly, 10% paid monthly,  

5% paid yearly 

Store Manager  

Bonus Incentive 
Is your bonus based on personal results, 

team results or both? 

87% Store Manager’s receive 

product discounts  

18% Store Manager’s receive 

commission  

15%

21%

29%

27%

8%

<$1,000

$1,001- $3,999

$4,000 - $5,999

$6,000 - $9,999

$10,000 +

Store Manager - Average Annual Bonus
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Store Manager (000’s) Assistant Store Manager (000’s) 

<$1mill $45 - $50 <$1mill $38 - $41   

$1 - $3 mil $50 - $55 $1 - $3 mil $38 - $45 Sales Assistant (000’s) 

$3 - $5 mil $50 - $60 $3 - $5 mil $38 - $45   

$5 - $10 mil $50 - $60 $5 - $10 mil $41 - $48 General $40 - $45 

$10 - $20 mil $65 - $80 $10 - $20 mil $45 - $50   

$20 + mil $81 - $100 $20 + mil $48 - $55   

     

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

| Australian Capital Territory 

The Canberra market remains reasonably steady. There 

has been an increase in small specialty stores appearing in 

the market and it’s also promising to see current stores 

having refits as they renew their leases for another term. 

The news of more incoming brands, such as IKEA, opening 

is also having a positive effect. 

With a focus on government along with a small population 

of around 380,000, Canberra’s employment market is 

quite different from the large Australian states. Affected 

by trends in parliament, the region as a whole is currently 

quite cautious off the back of rumored redundancies along 

with the national budget release.    

The retail-specific candidate pool continues to be tight as 

senior candidates stay with employers that are paying well. 

As a small state, multi-site and executive opportunities are 

few and far between which puts a ceiling on earning 

potential. With this in mind people are often put off 

moving into a new role when their salary expectations 

don’t meet the offer.  

As with most sectors, star talent are being offered multiple 

roles and are selecting based on multiple key factors 

including salary, location, work/life balance, personal 

development, career pathway opportunities, company size 

and support structure. This is particularly noticeable in the 

fashion sector where employers are less willing to consider 

retailers from other sectors.  

Full time sales people are in larger supply than other 

positions. While they have solid experience they are not 

quite skilled enough to fill vacancies at the Assistant Store 

Manager or Store Manager level. With the transient nature 

of ACT there are also quite a few people that solely have 

overseas experience that is not translating for hiring 

businesses.   

With expectations around new employees covering 

everything from specific sector experience through to 

attitude and culture fit there is a lot of competition in a 

market that remains tight. Starting processes, like pre-

employment checks, early will help job seekers stay warm 

between steps.  

 

Bonus Payments 

Do you receive an annual bonus payment? 

Store Managers: 
              Av. hours worked per week                                 

 

31 – 38 hrs 39 – 45 hrs 46+ hrs 

21% 
65% 

14% 

Store Manager  

Product Allowance 
Do you receive a Product Allowance? 

Yes 

38% 

No 

62% 

Allowance based on retail 

value. 14% on trade value 
86% 

$200 - $1000 Average value 

40% 
Paid quarterly, 37% bi-yearly, 

10% paid monthly, 6% paid 

yearly 

Store Manager  

Bonus Incentive 
Is your bonus based on personal results, 

team results or both? 

88% Store Manager’s receive 

product discounts  

14% Store Manager’s receive 

commission  

17%

29%

25%

24%

5%

<$1,000

$1,001- $3,999

$4,000 - $5,999

$6,000 - $9,999

$10,000 +

Store Manager - Average Annual Bonus
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Store Manager (000’s) Assistant Store Manager (000’s) 

<$1mill $41 - $48 <$1mill $38 - $41   

$1 - $3 mil $46 - $55 $1 - $3 mil $38 - $45 Sales Assistant (000’s) 

$3 - $5 mil $48 - $55 $3 - $5 mil $40 - $45  

$5 - $10 mil $55 - $60 $5 - $10 mil $40 - $48 General $38 - $42 

$10 - $20 mil $75 - $85 $10 - $20 mil $45 - $50   

$20 + mil $85 - $95 $20 + mil $60 - $70   

    

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

| Western Australia 

Western Australia is the country’s fastest growing State 

economy with an average annual growth of 4.6% over the 

past five years. The State produces 46% of Australia’s total 

merchandise exports, establishing WA as the powerhouse 

driving the Australian economy.  
 

WA has the nation’s fastest growing population with over 

2.4 million inhabitants from more than 190 different 

countries. Perth airport is also undergoing a major $750 

million transformation in response to annual visitor 

numbers topping 7.1 million. Already an attractive 

destination to open new stores, Perth is expecting the 

continued introduction of more international players.  
 

This growth is also reflected in incoming retail candidates 

as New Zealand based professionals look to WA for 

opportunities. The higher cost of living due to isolation and 

the mining sector is discouraging the move for majority of 

Eastern Coast Australians. 
 

Due to the cost of living, job seekers are stating that salary 

is one of, if not the most important thing to them. The 

large format sector has seen big growth in Perth with 

brands expanding and opening new sites; with a focus on 

salary and career opportunities these are proving to be big 

draw cards for candidates.  
 

The North/South of the river trend continues with many 

people reluctant to travel long distances and preferring to 

work close to home. Quick processes and effective time 

management from clients based in different time zones is 

proving to be key to locking in those on the market. Failing 

to move quickly is often the breaking point, causing some 

brands to re-start recruitment multiple times. 
 

The requirement for assistance to fill regional-based roles 

has increased. Whilst these roles often pay higher salaries 

they generally also incur a higher cost of living with 

particular hit due to high rental prices.   

 

Executive 

The executive market is competitive from job seekers as 

there are fewer opportunities with most support offices 

based in other states, however, as new stores continue to 

open there is more need for WA based Regional and Area 

Manager’s to support current teams.  
 

Given that, most executive candidates are passive and 

they’re staying put until they secure a new position; this is 

leading to challenges when sourcing high caliber people 

with particular shortages in Buying and Planning. Retailers 

are tending to be more open to sponsorship to secure 

talent from international talent pools to fill the gaps and 

this has led to RWR partnering with our London and NZ 

offices to tap into their networks.  

 

Bonus Payments 

Store Managers: 
              Av. hours worked per week                                 

 

31 – 38 hrs 39 – 45 hrs 46+ hrs 

25% 
40% 

Do you receive an annual bonus payment? 

Store Manager  

Product Allowance 
Do you receive a Product Allowance? 

Yes 

34% 

No 

66% 

Allowance based on retail 

value. 4% on trade value 
96% 

$200 - $500 Average value 

42% 
Paid monthly, 34% quarterly, 

10% paid yearly, 9% paid bi-

yearly, 5% paid weekly  

Store Manager  

Bonus Incentive 
Is your bonus based on personal results, 

team results or both? 

88% Store Manager’s receive 

product discounts  

7% Store Manager’s receive 

commission  

30% 

17%

29%

25%

24%

5%

<$1,000

$1,001- $3,999

$4,000 - $5,999

$6,000 - $9,999

$10,000 +

Store Manager - Average Annual Bonus
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Store Manager 

Annual Store sales turnover Melbourne Sydney Brisbane Adelaide Canberra Perth 

<$1mill $45 - $48 $43 - $50 $38 - $45 $41 - $48 $45 - $50 $41 - $48 

$1 - $3 mil $45 - $50 $48 - $55 $41 - $50 $45 - $50 $50 - $55 $46 - $55 

$3 - $5 mil $48 - $55 $50 - $58 $45 - $55 $45 - $51 $50 - $60 $48 - $55 

$5 - $10 mil $55 - $70 $55 - $60 $48 - $58 $48 - $58 $50 - $60 $55 - $60 

$10 - $20 mil $70 - $110 $80 - $120 $65 - $80 $65 - $75 $65 - $80 $75 - $85 

$20 + mil $80 - $130 $91 - $130 $71 - $100 $70 - $85 $81 - $100 $85 - $95 

Luxury $50 - $70 $55 - $65     
 

Assistant Store Manager 

Annual Store sales turnover Melbourne Sydney Brisbane Adelaide Canberra Perth 

<$1mill $40 - $42 $38 - $42 $36 - $41 $38 - $40 $38 - $41 $38 - $41 

$1 - $3 mil $41 - $45 $43 - $50 $38 - $45 $38 - $45 $38 - $45 $38 - $45 

$3 - $5 mil $45 - $55 $43 - $50 $38 - $45 $38 - $45 $38 - $45 $40 - $45 

$5 - $10 mil $45 - $55 $48 - $53 $45 - $50 $43 - $50 $41 - $48 $40 - $48 

$10 - $20 mil $48 - $60 $48 - $60 $45 - $50 $45 - $53 $45 - $50 $45 - $50 

$20 + mil $60 - $80 $55 - $80 $48 - $55 $48 - $55 $48 - $55 $60 - $70 

Luxury $48 - $60 $48 - $60     
 

Sales Assistant 

Annual Store sales turnover Melbourne Sydney Brisbane Adelaide Canberra Perth 

General $38 - $43 $38 - $40 $38 - $45 $38 - $40 $40 - $45 $38 - $42 

Luxury $45 - $50 $45 - $50     

 

 

 

 

 

 

 

 

| State Comparison 

Additional Benefits Received 

Do you receive any of the following additional benefits? 

Australian Store Managers: Quick Facts 

Have their parking 

paid 

Are responsible for 

teams of 10 of less 

Hold an 

undergraduate 

degree or higher 
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 Fashion (000’s) Accessories (000’s) Cosmetics (000’s) Exercise (000’s) 

Store Manager $42 - $48 $42 - $50 $46 - $50 $46 - $50 

Assistant Store Manager $38 - $42 $41 - $45 $41 - $45 $41 - $45 

 

 Footwear (000’s) Furniture (000’s) Hardware (000’s) Homeware (000’s) 

Store Manager $41 - $48 $50 - $60 $51 - $60 $45 - $50 

Assistant Store Manager $41 - $45 $42 - $45 $38 - $45 $40 - $45 

 

 Jewellery (000’s) Large Format 

Grocery (000’s) 

Large Format 

General Merch 

Recreation & 

Leisure (000’s) 

Store Manager $45 - $55 $75 - $110 $71 - $100 $42 - $46 

Assistant Store Manager $42 - $45 $50 - $70 $50 - $70 $38 - $42 

 

 Technology (000’s) Telco (000’s) Luxury (000’s) 

Store Manager $55 - $70 $55 - $70 $50 - $70 

Assistant Store Manager $45 - $55 $45 - $55 $48 - $60 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

| Sector Comparison 
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Operations Buying 

Cluster Manager $51 - $80 Buyer's Assistant $40 - $50 

Regional Manager < 10 stores $51 - $80 Assistant Buyer $50 - $60 

Regional Manager 10 + stores $81 - $110 Buyer  $80 - $120 

State Manager < 20 stores $75 - $120 Senior Buyer $110 - $150 

State Manager 20 + stores $90 - $150 Merchandise Manager $100 - $180 

National Retail Manager <50 stores $95 - $140 Merchandise Director $130 - $250 

National Retail Manager > 50 stores $130 - $200  

GM Operations $150 - $250  Planning  

   Assistant Planner $50- $60 

Marketing Planner $50 - $70 

Marketing Assistant $40 - $50 Senior Planner $70 - $120 

Marketing Coordinator $45 - $60 Planning Manager $121 - $180 

Social Media Manager $45 - $55   

Graphic Designer $45 - $65 Visual Merchandising  

Brand Manager $65 - $90 Visual Merchandiser - in store $38 - $45 

PR Manager $50 - $60 Field Visual Merchandiser $45 - $50 

E-Commerce Manager $60 - $90  State Visual Merchandiser $50 - $70 

E-Store Manager $50 - $65  National VM Manager $70 - $90 

Marketing Manager $90 - $130    

GM Marketing $150 - $250  Finance  

Accounts Payable/ Receivable $45 - $55 

Human Resources  Accounts Team Leader $55 - $75 

HR Admin $40 - $50  Assistant Account $50- $80 

HR / Recruitment / Training Officer $65 - $70  Accountant $75 - $100 

Payroll Manager $71 - $100  CFO/GM of Finance $180 - $250 

OH&S $110 - $150    

Learning & Development Manager $80 - $150  Administration  

HR Manager $91 - $110  IT Help desk $44 - $50 

HR Director / General Manager $150 - $250  General Admin Assistant $40 - $50 

   Reception $40 - $50 

Distribution  Personal Assistant $48- $75 

Store Person $40 - $60  Executive Assistant $70 - $110 

DC Team Leader $50 - $80    

DC Manager $120 - $180    

General Manager $120 - $200    
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Victoria 

03 9666 1555 
 

4/278 Collins Street 

Melbourne VIC 3000 

 

New South Wales 

02 8001 1888 
 

Suite 1603, Level 16 

100 William St 

Woolloomooloo 

Sydney NSW 2000 

 

Queensland 

Brisbane 

07 3214 3999 
 

Level 6, QANTM House 

138 Albert Street 

Brisbane QLD 4000  

 
Gold Coast 

07 5591 9511 
 

Level 15, Corporate Centre One 

2 Corporate Court 

Bundall QLD 4217  

 

South Australia 

08 8216 3777 
 

Level 30, Westpac House 

91 King William Street 

Adelaide SA 5000  

 

Australian Capital Territory 

02 6108 4980 
 

Level 6  

39 London Circuit 

Canberra City ACT 2601 

 

Western Australia 

08 6365 0059 
 

Unit 11, 2/336 Churchill Ave 

Subiaco  

Perth WA 6008 

New Zealand | Australia | United KingdomNew Zealand | Australia | United KingdomNew Zealand | Australia | United KingdomNew Zealand | Australia | United Kingdom        
Auckland | Palmerston North | Wellington | Christchurch 
Melbourne | Sydney | Adelaide | Brisbane | Gold Coast | Canberra | Perth | London 
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